
Over the last year we campaigned to help people get the advice and support they needed during the 
pandemic. Together we reached millions of people through media, advertising and digital. Here are 
some of the highlights of what we achieved together on campaigns.

Campaigns Impact in 2020-2021: 
What has been achieved together

Over 2000 
page views of 
redundancy 
information on our 
public advice site

Radio advertising featuring 
Colin Herbert from Dalkeith 
CAB was promoted across 
Scotland including Clyde 1, 
Forth 1, MFR, Northsound 1, 
Radio Borders, Tay FM and 
West Sound with estimated 
reach of over 1 million 
people

Over 120,000 
reach on Facebook

Combined local 
press from bureaux 
estimated to reach 
over 430,000 
peopleShared campaign 

promotions with 
local and national 
partners, including 
Young Scot, SAMH 
and the Poverty 
Alliance

Taking press, social media and radio all into account, 
we estimate the campaign reached over 3 million 
people.

Redundancy Rights
(26 October – 6 November 2020)
With people facing the risk of redundancy, you told us you wanted to see the network campaign on 
redundancy rights. Together we achieved:

Campaigns Impact in 2020-2021: What has been achieved together



If you’ve been on furlough 
your pay should be based 
on your normal wage
 – not 80% of it.

Redundancy
rights

Social media assets

A4 posters

Redundancy Rights (26 October – 6 November 2020)

It was pro-active and timely - much appreciated.”  - West Dunbartonshire CAB

“A very relevant campaign at the moment and a growing list of clients”  
 – Peebles and District CAB
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Campaigns Impact in 2020-2021: What has been achieved together

4700 users 
reached within the 
first two weeks of 
launch

Over 140,000 people 
were reach across 
Facebook promotions

The tool was also 
the subject of a 
motion at Holyrood 
by James Kelly MSP 
and received cross 
party support

Worked with local and 
national partners to raise 
awareness, including 
Young Scot, FinTech 
Scotland, the Poverty 
Alliance, local shops and 
community organisations

Combined local 
press from 
bureaux estimated 
to reach over 
340,000 people

Taking account press, 
social media and radio 
all into account, we 
estimate the campaign 
reached close to  
3 million people.

The tool has been promoted as part of a Scottish Government supported 
campaign in 2021 and the tool has now seen over 50,000 users since the 
original launch

Radio advertising 
featuring Jennifer 
Kean from 
Clackmannanshire 
CAB was promoted 
across Scotland 
including Clyde 1, Forth 
1, MFR, Northsound 
1, Radio Borders, Tay 
FM and West Sound 
with estimated reach 
of over 1 million 
people

Almost 10,000 
page views of the 
tool within the 
first two weeks of 
launch

With more people than ever facing increased financial difficulties in the fall out of COVID-19, you 
told us that you wanted to see the network campaigning on income maximisation. To help alleviate 
pressure on CABS, the Money Map tool was developed for online self-support. Together we achieved:

Money Map tool  
(23 November – 4 December 2020)



Campaigns Impact in 2020-2021: What has been achieved together

“Fantastic tool! Well received, easy to use.” - Dundee CAB

“One of our client’s commented: ‘this was really useful and not difficult to use - made 
me think more about my situation without being totally scared” – East Kilbride CAB

Social media assets

A4 poster

Wallet card

Postcard

Money Map tool (23 November – 4 December 2020)



With more people than ever working from home over winter, saving money on energy bills was a key 
advice topic over the colder months in the pandemic. 

You told us that working on a co-design approach was the preferred option for this campaign and 
together we worked with Inverness Badenoch and Strathspey CAB, East and Central Sutherland 
CAB and Caithness CAB - to co-design the campaign, creating a highly localised campaign based 
on issues local communities were facing about energy. South West Aberdeenshire CAB, Motherwell 
& Wishaw CAB, Pollok CAB and Western Isles CAB also took part in a digital focus group on electric 
heating issues. This is what we achieved together:

Radio adverts which 
were broadcast 
throughout the 
three-week 
campaign across 
Scotland with an 
estimated reach of 
over 1 million 
people

Over 5000 pieces 
of energy-related 
advice were given 
by CAB

Over 6000 page views of 
energy-related advice on our 
public advice site

Over £86,000 
were totalled in 
client financial 
gains for energy-
related issues

Over 560,000 
people were 
reached through 
social media 
campaigns

Estimated combined local 
press reach from bureaux 
reached over 480,000 
people

Worked with local and national partners to raise 
awareness, including Home Energy Scotland, Young 
Scot, The Poverty Alliance, Scottish Association of 
Landlords, local Changeworks, shops and community 
organisations

Taking account press, social media and radio all into account, we estimate the 
campaign reached over 3.3 million people

“The Big Energy Saving campaigns are so important as they are a great way of reaching 
people that perhaps wouldn’t come to a bureau, getting the energy saving message to 
people and encouraging folk to start talking about their energy!” - East Ayrshire CAB

“The campaign mirrors the more distinct issues that CABs are dealing with and are thus 
easier to promote and incite engagement.”  – Dundee CAB

Big Energy Saving Month  
(11 – 31 January 2021)
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Social media assets

A4 posters

Postcard

Big Energy Saving Month (11 – 31 January 2021)
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Thank you
Thank you to all bureaux for working across the network to support our national campaigns. We 
really appreciate all the work that has gone into each promotion, especially during a time when CABs 
have been overloaded with enquiries and a global pandemic has been ongoing. We look forward to 
working with you on the campaign programme for 2021-2022!
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